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9 Cleaner, Safe Active Communities 
 

9.1 Social Capital 
 
Social capital7 is built from the strength of sociability, social networks, trust, 
reciprocity, and community and civic engagement.  It is measured by the 
extent to which people are embedded within their family relationships, social 
networks and communities, and have a sense of belonging and civic identity.  
It offers the potential for using community and civic organisations and links to 
promote and improve health as one means of tackling inequalities in health.  
The absence or presence of social capital has been proposed that socio-
economic inequality affects health because it erodes social capital by 
fragmenting communities.  Social capital can therefore act as a protective 
buffer against social-economic disadvantage by reducing the effects of the 
lack of economic resources through family or community support.   
 
Measures of social capital are hard to come by and must come from surveys.  
91% of Sandwell residents think that people from different backgrounds do 
not get on well together in Sandwell, compared to only 80% nationally (Figure 
9:1).  There are differences across Sandwell with this belief cohesion 
strongest in Old Warley and West Bromwich Central, but weaker in Greets 
Green, Hateley Heath and Yew Tree & Tamebridge.   
 
Figure 9:1 People in Sandwell get along well with each other.   
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Source: SMBC ASB Survey (2007); DCLG Citizenship Survey (2005) 

                                            
7 

http://www.nice.org.uk/aboutnice/whoweare/aboutthehda/hdapublications/soc
ial_capital_for_health_issues_of_definition_measurement_and_links_to_heal
th.jsp 
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A third of people (33%) of residents in Sandwell feel they can influence 
decisions in their area, which is slightly higher than the national figure of 
31.8%.  There are substantial differences by age, gender and ethnicity with 
more women, younger and older people and those from ethnic minority 
groups feeling more influential (Figure 9:2).   
 
Figure 9:2 I can influence decisions in Sandwell 
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Source: LGUSS (2006) 
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Three out of every five (60%) Sandwell residents rate themselves as satisfied 
with their local area as a place to live, with 1 in 10 (10%) rating themselves as 
very satisfied.  This does however lag behind the rest of the Black Country, 
and is considerably below the average for the West Midlands (75%) and 
England overall (75%).  Low levels of satisfaction may be related to the fact 
that three of the most important aspects of making an area a good place to 
live are also amongst the areas most in need of improvement in Sandwell - 
'level of crime', 'clean streets', and 'activities for teenagers'.  Over 65's are 
significantly more satisfied with their local area as a place to live compared to 
other age groups, whilst Black residents demonstrate higher levels of 
satisfaction than those from White groups (Figure 9:3). 
 
Figure 9:3 I am satisfied with where I live (Sandwell) 
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9.2 Green spaces 
 
92% of Sandwell have access with 400m (as the crow flies) to community 
open space (Figure 9:4).  In 2007, two of Sandwell parks, Victoria Park in 
Tipton and Haden Hill Park in Rowley Regis received the prestigious Green 
Flag Award, of which only 55% of Local Authorities have received this award 
for one or more of their parks. 
 
Figure 9:4 Areas of green space across Sandwell  
 

 
Source: Planning department, 2002 (Final Community Open space) and Research Sandwell, Sandwell 

MBC, 2008 
 
  

�  Crown Copyright 
All Rights Reserved 
Sandwell M.B.C. 
Licence No. LA 100032119 (2008) 
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9.3 Pollution 
 
Over the last seven years, the major air pollutants (nitrogen dioxide (NO2), 
sulphur dioxide (SO2)) have been either below or compliant to the National Air 
Quality Strategy (NAQS) Objectives.  The data for 2005 shows Sandwell to be 
producing less CO2 per person than England (7.1 tonnes per person 
compared to 7.6 tonnes per person).  Sandwell is lower than the Black 
Country at 6.5 tonnes per person.  Over half (52.3%) of the CO2 emissions 
comes from Industry.  Road transport CO2 emissions in Sandwell account for 
less than 20% of the total, however that figure does not include motorways 
(Figure 9:5).   
 
Figure 9:5 Emission sources for CO2, 2005 
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The car is the most popular means of travel to work is the car.  62.4% people 
go to work in a car either as a driver or a passenger, which is similar to 
England (Table 9:1).  More people in Sandwell take the bus (14.7% compared 
to 7.5%), especially in Smethwick (21.2%).  
 
Table 9:1 How people travel to work, Sandwell and the six towns, 

2001 
 

  

 
Old- 
bury 

Rowley 
Regis 

Smeth-
wick Tipton 

Wedne-
sbury 

West 
Brom 

Sand-
well England 

Work from  
home 
 

7.1 6.9 7.7 6.2 6.0 7.0 6.9 9.2 

Metro 
 

0.3 0.2 0.4 1.0 2.2 2.0 1.0 3.2 

Train 
 1.3 2.0 1.8 2.1 0.6 1.2 1.5 4.2 

Bus 
 

16.7 11.0 21.2 12.1 12.5 15.0 14.7 7.5 

Motorcycle or  
Scooter 0.8 1.1 0.6 0.9 0.7 0.7 0.8 1.1 

Driving a car 
 

55.2 57.6 47.8 54.6 53.6 55.5 54.4 54.9 

Passenger in 
 a car 7.7 8.6 7.2 9.1 9.0 7.1 8.0 6.1 

Taxi  
 

0.6 0.5 0.7 0.3 0.3 0.3 0.5 0.5 

Bicycle 
 1.4 1.4 1.6 2.6 2.5 1.3 1.7 2.8 

On foot 
 

8.7 10.5 10.4 11.0 12.2 9.6 10.3 10.0 

Other 
 0.2 0.3 0.4 0.1 0.3 0.2 0.2 0.5 

Overall  100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Source: Census 2001 (KS015) 
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Over the last ten years, there has been a slight decline in car usage as a 
proportion of all trips made to West Bromwich town centre, down from 63.6% 
to 61.0% (Figure 9:6).  This is due in the main to the introduction of the Metro.  
It should be noted that during this time there has been an 11% decline in all 
trips to West Bromwich.   
 
Figure 9:6 Change in journeys into West Bromwich Town Centre, 

between 7am and 12.30pm, 1996 to 2006 
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Source: Centro Cordon Survey 2006 

 

9.4 What are we doing to address the challenges we face 
 

9.4.1 LAA Targets:  
 
NI 1 Percentage of people who believe people from different 

backgrounds get on well together in their local area 
NI 4 Percentage of people who feel that they can influence 

decisions in their locality  
NI 5 Overall/general satisfaction with local area (core indicator) 

NI 21 Dealing with local concerns about anti-social behaviour and 
crime by the local council and police 

NI 167  Congestion – Average journey time per mile during the 
morning peak. 

NI 186 Per capita reduction in CO2 emissions in the LA area. 

NI 192 Percentage of household waste sent for reuse, recycling and 
composting. 
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NI 192 Household waste recycled and composted 

NI 195 Improved street and environmental cleanliness (levels of litter, 
detritus, graffiti and fly posting) 

Local Stretch Satisfaction with local area as a place to live(existing stretch 
indicator) 

Local Stretch Satisfaction with Council keeping land clear of litter and 
refuse (existing stretch indicator) 

Local Stretch Accidental dwelling fires/arson fires in non dwellings/ 
deliberate fires in vehicles  

Local Stretch Number of green flag awards (existing stretch indicator) 

Local Stretch Percentage satisfied with Council, Police and other 
organisations’ efforts to tackle Anti-Social Behaviour 

 

9.4.2 Key strategies and reports 
 

Safer Sandwell Partnership Strategic Plan 2008 - 2011 
 
Strategies, Priorities or Key recommendations: 
 
Aim [P22]: 

·  To achieve safer, cleaner and stronger communities for all citizens 
of Sandwell. 

 
Strategic outcomes [P22]: 

·  To reduce crime. 

·  Reduce anti-social behaviour and increase public confidence. 

·  Reduce harm caused by alcohol and drugs. 

·  Achieve cleaner and safer streets and public spaces. 
 
Cross-cutting issues [P22] 

·  Community cohesion 

·  Prolific and other priority offenders. 

·  Targeting those neighbourhoods with the highest concentrations of 
crime and antisocial behaviour. 

Cultural Services Division Business Plan 2006 - 1009 
 
Strategies, Priorities or Key recommendations: 
 
Aspirations [P6]: 
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·  To raise the performance level of Sandwell's Cultural Services to 
above lower national thresholds, and once achieved, to work 
towards upper thresholds. 

·  To ensure that cultural services are integrated into Sandwell's Local 
Area Agreement to embed the contribution of cultural activity within 
key objectives of Sandwell's community plan 

 
Cultural Strategy Aims [P47-61]: 

1. Use cultural activities to improve the quality of life for all Sandwell 
people. 

2. Use cultural opportunities to support formal and informal lifelong 
learning. 

3. Use culture to celebrate the diversity of Sandwell's communities, 
ensure inclusive participation and promote community cohesion. 

4. Use culture to improve the health and well-being of Sandwell citizens. 

5. Use culture to support the economic vitality of Sandwell, including 
maximising the visitor potential of residents and tourists. 

 
Cultural Strategy Priorities [P62-73] 

1. Develop West Bromwich as a key visitor destination. 

2. Support and develop Sandwell's strong heritage. 

3. Improve the marketing and promotion of Sandwell's cultural offer to 
residents and visitors. 

 

Sandwell Supporting People Five Year Strategy 2004 - 2009 
 
Strategies, Priorities or Key recommendations: 
 
Identified Priorities: 

·  Accommodation-based service for drug users linked with other 
agencies to address surrounding issues (housing, etc) [P5]. 

·  Schemes for drug users to help them become and stay drug free 
[P5]. 

·  Ex-offenders including serious, persistent and mentally-ill offenders 
[P6]. 

·  BME communities should be supported to access Supporting 
People services [P6]. 

·  Early intervention on care leavers and young people returning from 
specialised services outside Sandwell with problems [P6]. 

 
The client groups with the largest gap between needs and supply are  [P45]: 
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·  Substance misuse. 

·  Offenders including young offenders. 

·  Single people with complex needs. 

·  Older people. 
 
Objectives and priorities [P54]: 

·  To conduct a detailed assessment of Supporting People services 
through the completion of the service review programme. 

·  Manage service change sensitively. 

·  Assess existing risk management issues to integrate Supporting 
People with the work of partners. 

·  To ensure that the delivery of the programme is one of partnership, 
inclusiveness and accountability. 

·  To build on the provisional needs analysis by conduction a detailed 
needs mapping exercise. 

·  Continuous management and monitoring of the programme. 

·  Work on contract integration. 
 

Greets Green Crime and Community Safety Strategy 
 
Strategies, Priorities or Key recommendations: 
 
High level outcomes [P2]: 

·  The number of recorded crimes will reduce to the borough rate. 

·  The proportion of people feeling unsafe after dark will reduce to the 
NDC average. 

·  The cases of criminal damage and disorder will reduce to within 
10% of the borough rate. 

Secondary outcomes [P2]: 

·  Satisfaction with the police will match the all NDC average. 

·  Fear of being burgled will reduce to the all NDC average. 

·  The combined number of recorded crimes for burglary of dwelling 
house, vehicle theft, and robbery will reduce to the borough rate. 

 
Strategy built around five themes [P15]: 

·  Making communities stronger and more effective. 

·  Further reducing crime and anti-social behaviour. 

·  Creating safer environments. 

·  Protecting the public and building confidence. 
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·  Improving people's lives so that they are less likely to commit 
offences or re-offend. 

 
Key actions [P19]: 

·  Encourage residents to support neighbourhood policing by reporting 
crimes to the appropriate authority. 

·  Establish a network of neighbourhood watch schemes across the 
partnership area. 

·  Securing properties against burglary. 

·  Switch emphasis to the offender / social causes of crime element of 
the crime triangle. 

·  Stronger emphasis on youth disorder and anti-social behaviour 
using the respect agenda. 

 

9.5 What do we need to know?  
 
We have been missing a way of link the provision of services to the impact 
they make on the people they are being provided for.  The results of the Place 
survey that will be published later this year will provide a clearer picture local 
peoples’ views, experiences and perceptions, so that the solutions for an area 
can reflect local views and preferences. More than this, it is vital to track 
people’s changing perceptions, as a way of determining whether interventions 
made in an area result in the right outcomes for local people that is do people 
feel happier, healthier, safer?   
 

9.6 Recommendations 
 
1. The results of the Place survey are fully understood, especially for those 

who have a long standing illness or might face inequalities in access to 
services.  

 
2. To build these findings into our social marketing campaigns.  
 
3. For the PCT to continue to strive to be a good corporate citizen and to 

support the development of a greener healthier Sandwell and to be an 
active partner in influencing planning decisions to ensure the correct 
balance between economic investment and health improvement.   

 
 
 


